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FORWARD-LOOKING STATEMENTS

Statements contained iIn this presentation regarding
expected operating results, acquisition transactions and
other events are forward-looking statements that involve
risk and uncertainties. Actual future events or results
may differ materially from these statements. You are
referred to the documents filed by Cal-Maine Foods, Inc.
with the Securities and Exchange Commission, including
the Co mp a napnua report on Form 10-K, quarterly
reports on Form 10-Q and current reports on Form 8-K.
These filings identify important risk factors and other
uncertainties that could cause actual results to differ
from those contained in the forward-looking statements.
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CAL-MAINE HISTORY

1957 - Fred Adams formed Adams Foods, Inc. in Jackson, Mississippi

1969 - Cal-Maine Foods, Inc. was formed by the merger of Adams Foods, Inc.
Jackson, Mississippi; Maine Egg Farms of Lewiston, Maine;
and Dairy Fresh Products Company of Los Angeles, California

1972 - With acquisition of shell egg operations of Ralston Purina Company,
Cal-Maine became largest producer and distributor of shell eggs in the US

1974 and 1982, respectively, - dlvested £ o™
East and West Coast operations f

1996 - Became public Company under
symbol AnCAL Mo

Since 1989, Company has completed
16 acquisitions ranging in size from
600,000 layers to 7.5 million layers




KEY INVESTMENT POINTS

. Largest egg producer and marketer in the United States
. Efficient, state-of-the-art operations

. Solid customer base of grocery retailers and food
service companies

. Strong consumer demand for eggs

. Growing market for high-margin specialty eggs
. Solid financial position

. Proven management team



SALES TRENDS

Annual Net Sales ($in millions)
Total Shell Eggs Sold (in millions of dozens)

I Net Sales —&— Eggs Sold

$1,000.0 $942.0 T 1000.0

$915.9 $928.8 $910.1
$900.0 +
$800.0 + F 900.0
$700.0 +
$600.0 + - 800.0
$500.0 +
$400.0 + + 700.0
$300.0 +
$200.0 + F 600.0

$100.0 +

$0.0 - 500.0

2006 2007 2008 2009 2010 2011



CAL-MAINE LOCATIONS

Blue Shading indicates
Cal-Maine Major Market Areas
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FULLY-INTEGRATED OPERATIONS

- Feed mills

. Hatching egg production
. Hatcheries

. Pullet growing

. Egg production

. Egg processing

_ Sales and distribution
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EGG PRODUCTION FACILITIES

92% Company-owned

8% Contract production
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